VESURT Project

Case Studies of rural sustainable tourism

UK

Ecotourism multiple use - Rutland Water, Rutland

· Rutland Water www.anglianwater.co.uk/leisure/water-parks/rutland
· Rutland Water Nature Reserve www.rutlandwater.org.uk
· This study visit with students from New College Stamford explored tourism operators, and visitors, as well as tourism issues, strategies and plans. A presentation on Rutland Water as a case study of sustainable tourism was shown to the partners and students. It can be seen on http://learnsustainabletourism.weebly.com and was shown to the Travel and Tourism students prior to their half day study visit to the Anglian Water Environmental Education Centre for a talk with Will Kirstein, the Education Manager. Videos in 4 parts of his talk are also on the website. The partners visited an Italian restaurant at Normanton on the banks of Rutland Water. This was a honeypot destination for tourist for fly-fishing using the 40 hire boats, sailing from the sailing club and weddings at the flooded Normanton church.

· A special tourist attraction was the re-introduced Osprey to England, with young birds from Scotland. Now they are breeding successfully with about 20+ birds making the annual migration from Ghana, through Portugal and Spain, and arriving at Rutland Water in early April. This is a big tourist attraction as it has a live webcam on the osprey nest, and tracks the migration. However many bird watchers arrive by car, and will often travel many miles by car to view a rare migrant bird. 

Learning point

· Certification for sustainable tourism would help the local businesses promote a more sustainable and accountable image.

· Local businesses, such as the restaurant, could make their products more locally derived and produced if they wish to be considered as sustainable. Italian ingredients of pasta and anchovies have little link to Rutland Water. 

International marketing of Ecotourism - Bird Fair, Rutland Water Nature Reserve

· www.birdfair.org.uk
· Ecotourism is actively marketed each year at the biggest Bird Fair in Europe held each August at Rutland Water. Much of the marketing is for flights to Africa, S America, Asia and Europe to join bird watching tours. There are hundreds of stands selling the latest tours and products for wildlife enthusiasts, many offer eco-holidays for watching birds and wildlife around the world. 

Sport tourism operators - Rutland Cycling, Empingham 

· www.rutlandcycling.com
· This is a tourism enterprise that hires bikes. It organises bike courses, events and an annual bike festival. The cycle company is the largest bike hire business in the UK. Kerry Rough, Marketing Coordinator, for Rutland Cycling Ltd. introduced the development of cycling around Rutland Water. The 23 miles of cycle track and 300 hire bikes attract about 10,000 cyclists to Rutland Water annually. Rutland Water as a cycle destination is one of the most popular in the UK.

Learning points

· Cycling is one of the most sustainable means of travel, but most cyclist drive to Rutland Water in cars. 

· Little market research seems to be available on how tourists travel to Rutland Water, and where from.

· There are opportunities, at the waterside businesses, for promoting more sustainable travel to and from Rutland Water.

Enterprises and Strategic Partnerships - Horse and Jockey public house, Manton

· www.horseandjockeyrutland.co.uk
· The partners had an informal presentation from Jason Allen, the owner and landlord of the Horse and Jockey pub. He is also on the Rutland Tourism Forum and represents tourism on the Rutland Water Partnersip – two key strategic bodies influencing tourism at Rutland Water. He is also the owner of a new small caravan and camping park on the edge of Rutland Water. 

· The strategic bodies have developed good targetted promotional and marketing material eg. Discover Rutland website, advertising on the London tube, leaflets. The strategic bodies have successfully bid for Government funding of £4M to improve sustainable transport to and from Rutland Water. From April 2013 an electric bus, eventually with a bike trailer, will travel from the station at Oakham to connect Rutland Water with the three surrounding towns. This will partly tackle one of the main sustainable travel issues at Rutland Water.  

Learning points

· The owner illustrated very good customer care by coming to talk to all customers.

· The owner knew and understood the needs and vested interests of the local community well, and showed how businesses can cooperate with other businesses and public bodies.

· Strategic bodies must make difficult political decisions and implement practical solutions based on good evidence. 

Food tourism - Stamford Community Orchard Group, Stamford

· www.scog.org.uk
· Max Winslow, Chair of SCOG, gave a brief presentation on how the small volunteer-led community organisation provides a tourism interest in the area. The presentation is on http://learnsustainability.weebly.com – session 3.

· The Stamford Community Orchard Group organise an annual Apple Day in early October. It attracts over 1,000 people to Stamford Arts Centre to celebrate and find out about local apple varieties and products. It is also a showcase for local producers. Apple Day is a local tourism attraction. It sells an Apple recipe book and runs a juice and cidermaking workshop. New College Stamford Catering and Hospitality students and staff have been involved with Apple Day for several years.

Learning points

· Small voluntary organisations have a big role to play as tourism promoters and educators in rural areas, especially using special events that attract tourists around local food and drink.

· Local food and drink festivals enable local producers to promote and sell their sustainable produce.

Fair Trade Town – Stamford Fair Trade Town Steering Group

· https://sites.google.com/site/stamfordfairtrade/ft-stamford
· The Fair Trade Town logo is used as a promotion for town tourism. The Steering group promotes fair trade products, like chocolate and clothing, and promotes fair trade through various events. Stamford is now registered as one of the many Fair Trade Towns in the UK. However few of the products sold in shops or restaurants are fair trade products. But it is a start to raise awareness amongst visitors and shoppers about fair trade. 

Voluntourism - Working Worldwide On Organic Farms – UK 

· www.wwoof.org.uk
· WWOOF-UK provides an agrotourism experience for international and UK volunteers who want some experience of working on an organic farm or garden, in return for free meals and accommodation. Wwoofing is a form of voluntourism and agrotourism. There is a WWOOF organisation in over 50 countries, having started in England. SustEd offers Wwoofing experience to international volunteers who work in the orchard, soft fruit and vegetable garden, each for a period of about two weeks, staying in a caravan in the orchard, and eating meals with the family. See www.wwoof.org.uk.

Learning points

· Voluntourism is increasing attractive to young people. It is sustainable as it encourages a longer stay, and greater engagement with the local community. 

· It is often associated with learning new practical skills as well as enabling the volunteer to pass on their experience.

Sustainable travel tourism - Coasthopper bus, North Norfolk 

· www.coasthopper.co.uk
· The partners travelled on the Coasthopper bus from Cromer to Cley along the North Norfolk coast. It was set up for tourist who want to walk along the coast. It has been so successful that it is now run throughout the year. It encourages walking and provides sustainable public transport, as well as a very sociable way of travelling with other tourists and visitors to the area. There's always some tourist chatter in the bus. This is a good example of travel tourism.

A sustainable cafe - Rocket House cafe, Cromer

· www.rockethousecafe.co.uk
The cafe is built above the lifeboat museum. It provides a menu that is very focused on local produce. The food miles of many ingredients are graphically displayed using a chalk board on the wall of the cafe. 

A sustainable visitor centre - Cley Visitor Centre, Norfolk Wildlife Trust

· www.norfolkwildlifetrust.org.uk/wildlife-in-norfolk/nature-reserves/reserves/cley-marshes
· The visitor centre was built a few years ago with many sustainable features to the building – rainwater catchment, turf roof, solar thermal panels, wind turbine, eco-efficient lighting and water conservation in the toilets, as well as local food and friendly, helpful volunteers willing to describe the features of the  saltmarshes. The marshes recently flooded as the sea level rose and broke the sea defences. Climate change in the area is now a key part of the educational work of the centre.

· Birdwatching in hides is the main attraction for tourists. This is a good example of ecotourism based on a sustainably-built centre with low environmental impact on the coast.

Planning sustainable tourism - North Norfolk Tourism strategy and plan

· The Responsible Tourism BTEC Module includes ways of tackling tourism conflicts and management issues. The North Norfolk Tourism Strategy illustrates some of these issues and how they can be managed. www.northnorfolk.org/files/Tourism_Development_Overview.pdf
· The politics of rural tourism development and management is well illustrated in the report submitted to the Cabinet of North Norfolk District Council. This illustrates the increasing role of the private sector and the need for overall management. www.northnorfolk.org/minutes/cabinet/07%20Jan%202013/010%20DMO%20Cabinet%20Report%20_191212_%20_2_.pdf
· The official website of Tourism in Norfolk www.visitnorfolk.co.uk/VN-about-us.aspx can be used to explore how far tourism and its promotion is sustainable. This makes a good activity for students to discuss what is and is not sustainable!

Exhibition on growth of mass tourism - Cromer

· The Lifeboat Museum in Cromer ran a touring exhibition on the development of mass tourism, focusing on seaside holidays. This was a great example of public education about tourism presented in a fun, family-orientated way.

Spain

Local community organisation developing tourism - Rio Barbeira Cultural Association, A Lama

· http://casa-florencio.com/asociaci%C3%B3n-cultural-r%C3%ADo-barbeira-ruta-tras-os-pasos-do-r%C3%ADo-barbeira-ruta-da-liberdade
· The partners were introduced by Daniel to the walks around the river valley area of the Rio Barbeira with its derelict water mills and old tracks. His small water-powered maize mill was restored by the Association as a tourist attraction. The walking routes were restored by prisoners. Ox carts were restored by a keen local farmer who led a community procession along some of the riverside walking routes and old tracks. The Association aims to promote and restore more small watermill for grinding maize. The agricultural economy of the area has changed completely as young people have emigrated to Brazil and Mexico. Returning emigrants have bought houses in the village of 3,000 population. The aims of the Association includes to provide sustainable tourism opportunities and increase local employment of local young people.

Learning points

· People in small rural communities have multiple roles. Community organisations can play a vital role in promoting rural tourism.

Small enterprise developing tourism - Casa Florencio, A Lama

· www.casa-florencio.com
· The partners visited Daniel, the owner of the Casa Florencio bar, accommodation and camping field. He is also the chairman and founder of the Rio Barbeira Cultural Association. We were shown the camping field and visitor accommodation at Casa Florencio. Promotion of the camping field is limited by law. The Casa Florencio website includes pages on the Rio Barbeira Cultural Association. 

· A Lama case study as powerpoint - http://youtu.be/e_i4am5fa7M
· http://youtu.be/q4nytYvk5Y0First meeting in Pontevedra - 
· First meeting in Pontevedra  - http://youtu.be/rI-8aqwDcbE
     Learning points

· Value of local champions, such as Daniel, who can develop benefits for the local community, visitors and his own enterprise.

· Value of accessible website .It is important ot have an accessible website in different languages. The website is in Spanish but does not have a french or English version.  

· Value of working with the local community, including prisoners.

Promoting sports tourism - Sports Tourism Fair, Pontevedra

· www.galicia.es/en/turismo
· The partners visited a fair promoting sports and recreation tourism in Galicia. 

Conserving town heritage – Allariz

· http://www.allariz.com
· http://www.interempresas.net/Jardineria/Articulos/111019-El-Festival-Internacional-de-Jardines-de-Allariz-crea-paisajes-de-ensueno.html
· www.allariz.com/turismo/cs/turismo.asp?op=578&id=585
· www.allariz.com/recursos/folletos/MuseosAllarizCastb.pdf
· Allariz is a small rural town with a population of 5000. It is an old town which was honoured by the European Community for conserving its local heritage, recovering its traditions and developing sustainable rural tourism. It has suffered significant de-population in recent decades. For this reason, the municipal government decided to regenerate the town, but respecting its architecture, nature, history and traditions. Finally, the town was declared “Exceptional city in Galicia”. It also received the "European Prize for Urban Planning Project".  Allariz was declared by UNESCO in 2005, "Biosphere Reserve", which places it among the most attractive tourist destinations in Galicia. 

· Its historic centre now has restored and renovated homes, businesses and museums. Under the slogan "Allariz, a place to live", the local community led the change. They also promote public awareness regarding the care of the natural environment. The municipal Government together with the town community are developing sustainable economic activities that improve the quality of life, using energy-saving policies and waste management, coupled with a strong revitalization of the local tourism potential as a hub of economic activity . 

· The touristic offer in Allariz is varied: its historic centre, its river, its ethnographic museum or regenerated mills. The "International Festival of Landscapes" puts its focus on the visual beauty of the environment as a driver of tourism. This festival is establishing itself as an event of national and international scope. Thanks to the implementation of these initiatives they have halted de-population, giving rise to a new generation of entrepreneurs and expanding workforce. 

Promoting sustainable enterprises - Green market, Allariz

· https://www.facebook.com/ECOAgricultores/posts/442156562516886
· www.laregion.es/articulo/allariz/mercado-productos-autoctonos-abrira-dia-17/20120303172326193421.html
· The partners visited a sustainable market for organic food, crafts, drinks and design objects. As in the old fairs, are the producers who sell their goods. This can significantly reduce the price of products, as intermediaries are avoided. Organic markets are part of the trend to more responsible consumption. They provide access to more fresh and natural foods. They also promote the development of local production and responsible use of natural resources. Producers respect ecological and sustainable standards, avoiding the use of pesticides and pollutants. Honey, sweet, organic eggs, chicken, fruits and vegetables, breads, preserves, jams, cheese, craft beer, warehouse products, oils, natural soaps, biodegradable cleaning products, textile products, are some of the many examples of products available in these markets. It is very interesting also the link established between the vendor and client, allowing a more humane and direct relationship. Such markets integrate "sustainability" and "production ", helping at the same time, to preserve rural endangered habitats. 

Learning points

· Sustainably-produced food and drink is a universally interesting and basic topic of conversation, and a basis for sustainable tourism.

· Student work experience in another country is very appropriate for catering, hospitality, travel and tourism students.

LEADER funding for rural tourism - Andreas Association, Ourense

· http://andreaasociacion.org
· This association provides donkey assisted therapy for people with physical and learning disabilities. It has received EU LEADER funding to restore a remote abandoned village - San Salvador dos Penedos. The deserted village has houses owned by people who live in Allariz. House owners return to deserted village for 1-2 days each year. Some house have been converted for use as tourist accommodation.

Learning points

· The sustainable tourism potential is only slightly developed. 

· LEADER funding has been mainly for physical buildings not for local rural skills. 

· The village is on the route of the Camino but there is no service for pilgrims.

· There is no focus on the surrounding area of biosphere reserve or on local agriculture, culture or food production. 

· It is a remote site and fairly inaccessible to urban people.

· There is potential for young urban middle-class people to use this as home with remote computer-based working, in beautiful surroundings.

· There is a need for rural employment for young people and economic development, and interest by young people/ families with interest in land, buildings, culture of the local area, and with time to stay using the local resources or wood, water, land, game, rock, soil etc. for their own/ shared buildings and land. It would be an ideal for an Eco-village or WWOOF volunteers.

Potential for cultural tourism - Maceda Carnival, Galicia

· www.concellodemaceda.org/ca/web/index.php?dep=3&mod=inf&idc=16
· www.galeon.com/carnaval_ourense/felos.htm
· Maceda is a small remote rural town. Each Easter it has an entroido or traditional carnival called O Felo. This is a communal celebration with very few outsiders/ tourists. It is a very wild event with about 30 masked figures or Peliqueros. There are characters that throw flour at the onlookers, a man covered in a straw carapace, and a man wearing bull horns who pins onlookers to the walls and houses. Both residents and the municipal authority have, for years, campaigned to revive this ancient tradition. 

· "Os Felos " represent anarchic and rebellious spirits. They instill fear in anyone who approaches them, and this is one of their attractions. The Felo is the "authority" during the week of carnival, so they can break the rules. The mask represents virility. Is important to highlight the rich cuisine that unfolds around this carnival, which helps boost the local economy. 

· Economically it provides some extra income for bars, restaurants, costume makers etc. Socially it reinforces community spirit and self-confidence. Young, active relatives return to village. The tradition is passed on to next generation. There is some gender equality with young women as masked peliqueros. 

Learning points

· This is not promoted as a tourism destination. It may be too wild for most tourists! We were the only tourists from outside the local area. We were the main people who were filming. Most onlookers were relations of the characters.

· How to maintain culture and tradition but still attract tourists? Do they need or want tourists, promotion?

· Xinzo do Limia Carnival

· Xinzo has few monuments but is famous for hosting one of Galicia's most typical carnivals. The characteristic figure is the pantalla, which symbolizes the devil. The pantalla is the guardian of the carnival, and runs through the streets in groups of two or three with two swollen pig bladders in the hands making huge noise. If the pantallas finds a male relative or neighbour of Xinzo de Limia not dressed with carnival clothes, they will take him into a bar, to pay the fee for not been dressed properly, which is a glass of wine.

· This carnival is qualified as a "national tourist event " by the Ministry of Tourism of Spain. There are more than 300 pallata (masked men, boys, girls, women all young) and over  11,000+ onlookers all in disguise, following changara salsa bands around narrow granite lanes.

· Verin Carnival

· https://www.youtube.com/watch?v=6V9t1rXLoQk
· https://www.youtube.com/watch?v=9--K8u3yVPc
· https://www.youtube.com/watch?v=U9j-x1oJvTY
· The festivities begin on the morning of what is known as “Corredoiro Sunday”, with the sound of fireworks, bands of street musicians and the first groups of cigarrones (masked men who run through the town encouraging people to join in the fun. That same day in the afternoon-evening, the first masked ball and the first “fariñada” or flour battle, is held in the Plaza Mayor square. However, the official start of the Carnival takes place on the “jueves de comadres” (women’s Thursday), when the women leave the men behind at home, put on their disguises and go out for dinner. When midnight comes, the crowd takes to the streets to receive the Carnival cortège and to hear the official proclamation which opens the general revelries. And throughout the days of the festivities there are flour fights, masked balls, processions of carnival groups and bands, competitions, the chance to sample typical local products, etc… The most intense day is on Sunday, as the great Parade of Floats, Bands, Masks and Cigarrones takes place at midday.

Learning points

· Many village communities in this region have gone through a double process . On the one hand, in communities that have lost people and are unlikely to recover their self -esteem because they have lost young people who would have brought vitality and entrepreneurship to these communities . Entroido represents the recovery of self -esteem in the community. They enable the communiy to show others that they have ancient, authentic celebrations. The festivals have become a milestone, a true phenomenon of local distinctiveness and patrimony . However another process that impacts on these communities relates to the incoming tourists who visit the carnivals. These visitors appear from outside and from a different often younger and urban culture. So heritage is a resource for times of crisis for these remote rural communities.

· In the UK there is a midwinter festival called Whittlesey Strawbear Festival. In many ways it is similar to the entroido carnivals in Galicia and the entrudo carnivals in Northern Portugal.

· One possible follow-up could be to promote some links between some UK and Spanish festivals. See Whittlesey Strawbear Festival and  http://vimeo.com/8476965
· Culture and costumes related to entroido was taken from Spain to Rio in Brasil and now has moved back but in a different form – the evolving traditions of Spanish carnival influenced by emigrants. There is big TV coverage of Rio carnival!

· Overall the sustainability of the entroido was only partial. It celebrated the birth of nature from winter, driving away spirits, memories and enemies, a communal theatrical riot, an entrance of spring, said to be the oldest most primitive festival in Spain. But it has a two-sided social impact. 

New status for food houses - Furancho and taberna rural, Ponte Caldelas, Pontevedra

· www.defuranchos.com/es/mapa-de-furanchos
· http://salirdetapas.blogspot.com.es/2008/11/heicho-de-dar-queridia.html
· The partners visited the taberna rural called Eicho de dar queridiña and Furancho de Ernesto. In southern Galicia there is great interest in developing taberna rural – a cafe/ restaurant  business that is located within the house. They are usually located in the cellars, where these small businesses offer local products produced and processes by the family from local natural ingredients. The popular furanchos are authentic wineries located in the lower parts of the houses, surrounded by barrels and cups. The decor is completely rustic and with an old fireplace to heat the room . The overproduction of crops in Galicia gave rise to these taverns, distinguished by the hospitality of their owners . They are only open during the period required to sell the wine (one to three months). Currently many of these furanchos have become places to drink wine and eat for a very reasonable price. The most common is to eat pork, chicken, vegetables, or eggs. Also they eliven the evening by singing popular ballads or playing traditional Galician music. The furanchos or Loureiros are currently very popular and even gourmet . The government of Galicia has designed a new legal regulation for these premises, exempting them from general taxes that they apply to restaurants and bars. The aim is to adapt activities and traditional systems today, but always keeping the principle of sustainability and sale of local food products produced and processed in the same family home, promoting, at the same time, rural entrepreneurship. The hub of all these activities is the respect for the environment, equity and sustainable local development. The tabernas rurales are also a great tourist attraction. They offer to their customers products made by themselves and are open all year. These two forms of sustainable rural business, are equally attractive to urban tourists, offering a mix of nature, traditions and hospitality.

Religious tourism - Camino pilgrimage and Camino train, Santiago de Compostela

· www.walkthecamino.com
· www.macsadventure.com
· www.caminoadventures.com
· The partners met several pilgrims (peregrinas) in Pontevedra, either staying in the hotels or in the street. These pilgrims are the commonest group of international visitors to Pontevedra and southern Galicia. Many walk on the Portugese or French routes. The Portugese route passes through Pontevedra. The four tourist information offices in Pontevedra provide much information for these tourists. The Camino de Santiago train from Irun, on the French border, to Vigo, carries many of the French and northern European pilgrims by train for some of the journey. The train travels through spectacular mountain and river landscapes. However the train journey is not well promoted by local tourist information centres.

Learning points

· Sustainable travel can be by train, bike and foot.

· The sustainability of the Camino has been evaluated as part of a Spanish student thesis. This is in the Learning Resource section on the Sustainable Tourism Framework http://learnsustainabletourism.weebly.com/sustainable-tourism-framework.html
Portugal

Agrotourism - Quinta da Ermida, Duoro valley 

· This quinta (farm) in the Duoro valley offered wine and food tourism with demonstrations of traditional breadmaking, wine processing and bottling. The farm produced vina verde, a local wine, and orange juice, had a wine bottling plant, and produced much of its own food. The whole farm was powered by a hydroturbine which also fed electricity into national grid.

Learning points

· Wine tourism is very popular and highly marketed in the Duoro valley with tours of vineyards and wine tasting. The many port houses, with their links to british export, have great local power and influence. 

Heritage and food tourism - Tasquinha do Fumo, Baiao

· This remote rural restaurant serves dinner with a traditional wood-fired oven for lamb as well as wood-cured sausages, chorizo, and chicken sausage. The oven door were sealed with dough and smoke smell filled the room. The meal was accompanied by a three-piece accordion music/singing group who in traditional way ad libbed songs about the company present. Then at midnight we had a coach trip over a rough mountain track to a mesolithic dolmen. This was a three-sided dwelling or shelter on a mound with an east-facing entrance. Ancient carvings in the granite rock were viewed with a marrow-bone flaming torch.

Cycle tourism - Student-led Cycle tour, Baiao

· A 20 km. cycle tour was led by tourism students on about 15 bikes which were owned and loaned by their local school.

    Learning points

· Sport/recreation tourism can easily be developed in remote rural areas using simple, low cost resources. Organising and promoting local cycle tours offers young adults great potential for enterprise development. Schools could provide more specific training in enterprise development which could include issues such as pump priming, loans, insurance, cooperative business models and marketing. 

· The planning of the cycle tour needed to consider maintenance of bikes, adjustment of saddle, brakes, gears and chain, as well as a relief car for tired legs, punctures, maps, routes, stopping points, customer care etc. It also needed to recommend the use of  hats, suntan oil, taking water or drinks.

Potential tourist destination – Duoro

· The Portugese partners had recommended a simple development plan for a riverside car park on the banks of the river Duoro, where there was great sustainable tourism potential for river-based recreational activities - cycling along the river trackway, canoeing from the pontoon, swimming in the river, fishing from the jetty.

    Learning points

· Rural VET institutions can help develop and promote tourism eg. with visitor surveys, maps, plans etc.

· Any undeveloped potential tourist destination offeres great learning opportunities for assessing its sustainable tourism potential.  This would also make a good feasibility study as a student project. They could be introduced to an existing good example, and then asked to draw a proposed plan of the site, rough budget of costs, and timescale of action.

· Key questions could include: 

· what criteria do we use to assess?

· what sort of visitors?

· what to offer, and how to market to these visitors?

· what economic benefit to the local enterprises and community?

· what potential environmental impacts, and how to minimise them?

· what health and safety risks, and how to minimise them?

· what resources, equipment, infrastructure, interpretation, and staffing is needed at this destination?

· how is this provided, funded, managed and maintained?

· which local agencies, enterprises and community groups should be involved, and how should they work together?

Cultural and Ecotourism - Guided walk, Matos mountains, Baiao

· This walk was guided by two elderly men, Alexandre and his cousin Alceu, who knew this area very well 60 years ago when they were boy shepherds, protecting their flock from mountain wolves. The walk of 17 km from the village of Baião, through the Ovil river valley up to the highest point of the Matos mountain was based on their 60 year old memories and stories of past practices, features and customs in the mountain and the forest – a derelict school, old water mills , stream diversions, irrigation courses, granaries and megalithic monuments, and an ancient bullfighting ring on top of the mountain, also used as an annual cattle fair. The oak forest in Reixela, one of the last of this native species of the Iberian Peninsula, was one of the highlights of the walk, equally rich in geological, cultural and ethnographic terms. 

· The route was accompanied by VET students of the tourism course. As the elderly guides did not speak English the students acted as interpreters. 

Learning points

· The route had potential as a marked tourist walk, perhaps with interpretation boards or a map and leaflet.  

· Paired walking guides – an older person with memories and stories of the place, and a younger local person able to translate into English – could provide a good low cost, low risk enterprise for young adults in remote rural areas, especially if they worked with an elderly relative and were marketed and coordinated by a tourist agency.

Cultural tourism - St Bartholemew's Fair and religious festival, Baiao

· Noite morta (Dead night) is a night with a lot of tradition in Baião and that takes place every year on 22 August. It starts with a concert of traditional music by a local folk group - Os Andarilhos. All the inhabitants are in the street until dawn. Most of these people belong to groups, called pilgrims who play instruments and/or sing songs all night. These street performances that spread throughout the village attracts thousands of visitors from all over the country and even abroad.

· The Feira do Tigelinho (cattle market and contest) starts in the morning of the annual fair of St. Bartholomew. Many stall are set up along the main street. In the early evening there is a traditional bullfight. Three groups of amateur handlers and 3 professional horseriding matadors contest with about 6 bulls. An ancient bullfighting ring and cattle fair was held on top of a local mountain.

Learning points

· Most of the tourists were from nearby cities or visiting relations and travelling back to their home town annually as they had emigrated to Brazil, France or other European countries. 

· Few international tourists would visit such a festival, partly because of lack of marketing in the right place and partly because of lack of tourist accommodation.

· Many tourists are unlikely to support bullfighting, even though it is traditional and part of the local culture. 

EU LEADER funding for rural tourism development - Casa tourismo,  Mafómedes

· The Casa Tourismo (tourist house) was in a very remote, nearly deserted rural village. It is beautifully situated in the foothills of the Marão mountain, alongside the river Teixeira and in Mafómedes village. It was a converted primary school that had been converted into a family-sized apartment  Joachim Ferreira, the local agent for the development, introduced the partners to this newly converted holiday accommodation. 

Learning points

· The apartment was very new and bare and looked out of place in the village with a few older inhabitants in old, fairly dilapidated houses. House conversions that are sympathetic to the the locality may be more attractive to tourists wanting sustainable tourism. 

· This is a remote village that still practices cooperative peasant agriculture – perhaps one of the last such villages in Portugal. This could be more developed and accommodation provided for volunteers who want to learn and help in such a community. WWOOF Portugal could provide some support for this.

Poland

Ecotourism - Bialowieza Forest National Park

· http://pttk.bialowieza.pl/info/20/about-us
· http://en.polska.pl/Bialowieza,National,Park,8309.html
· Białowieża Forest is one of the last and largest remaining parts of the immense primeval forest that once stretched across the European Plain. The forest is home to 800 European bison, Europe's heaviest land animal. It is a UNESCO World Heritage Site and is listed on the official promotion website for Poland.

· It has a huge modern interpretation and education centre. The guide, Mr Lukasz Lawrysz, showed us a large range of dioramas with many stuffed animals. The guide was employed by the National Park, one of two full-time guides. He was very informative, knowledgeable, and experienced.

      Learning points

· Formal education is not always required for tourism staff. Local knowledge, language skills, practical experience, and storytelling that is informally learned, can be more valued by visitors. The guide surprisingly he had no formal training in nature conservation or tourism. He was born in the nearby town and educated  in forestry at the local technical school.

· Without the prior interpretation and introductory build-up to the forest it would have been much less educational.

· The dioramas were not labelled so relied on formal interpretation by a guide. It had many stuffed animals, but only two of which were seen on our guided walk through the forest – a shrew and a great black woodpecker (one of the seven species of woodpacker that makes this forest unique in Europe.) Other ways of interpreting the wildlife could have included films of a few of the characteristic species of the forest rather than a comprehensive guide to the wildlife using the dioramas.

· There was no opportunity for visitors, or even local people, to volunteer to help conserve and manage the national park, or to contribute in some way towards its conservation, other than paying  for admission and local tourist goods. Volunteering and contributing to conservation is one of the few environmental benefits of tourism, making it more sustainable.

· The zoo for wild animals from the forest and the diorama of stuffed animals was no substitute for seeing and hearing mammals and birds in the forest, however common they were. More on-site interpretation of common biodiversity features would make the visitor experience more real eg. the guide using mobile phone or tablet bird call identification app. This would provide a natural rather than artificial visitor experience.

· A bird identification app could have been useful in the forest to help identify the different bird song.

Reconstructed old buildings and accommodation - Siolo Budy

· www.siolobudy.pl/?page=main-page
· Siolo Budy is an old and reconstructed collection of 19th century small farm buildings and houses, with some accommodation in four new built houses, mainly constructed using traditional designs and materials by the highly skilled owner and his son. It was awarded the “Best kept wooden rural building in Podlaskie Region in 2010” and Eurocertificate 2011 in the “Best Service Practices” category. The welcome and hospitality was overwhelmingly good and very memorable, mainly because of the genial owner, young and efficient Marketing Manager, and other staff.

      Learning points

· The success of the tourist accommodation is due to the building skills of the owner and his son and the cooking skills of his wife – a real family business, as well as the excellent marketing provided by the marketing manager. 

· The Siolo Budy marketing manager wants to promote their accommodation to British birdwatchers. She wants to attend and exhibit at the Rutland Water Bird Fair -the biggest such fair in Europe www.birdfair.org.uk with National Park staff, perhaps the guide, to promote the National Park and associated accommodation to bird tour operators.

Reconstructed old buildings - Majatek Howieny

· www.majatek-howieny.pl
· This is a family-run tourism business. Like Siolo Budy it showed the entrepreneurship of a family to present the local heritage of reconstructing old farm buildings and artifacts. It provides a rural and heritage experience for urban families from Bialystok. 

     Learning points

· In a short time a successful business enterprise has been established, but obviously with much hard work and commitment!

· Demonstrations of working buildings, artifact, and livestock could be seen as more sustainable than just storing old artifacts and implements. The skills to make and use buildings, structures, implements and machines are arguably more important to conserve than the buildings and implements themselves, especially if they are not well conserved, preserved and protected from all weathers.

· First-hand, practical experience by visitors of things and people in their normal or natural settings, can leave a stronger, more honest impression of a destination than artificial experiences (such as dioramas, reconstructed buildings, museums, zoos) which usually provide more unrealistic, nostalgic impressions. This false interpretation increasingly seems to be the basis for many developments of tourism destinations. Reality tourism is more honest, vital and interesting for discerning visitors, and certainly more sustainable.

Tourist Guides – Bialystok

· www.poland.travel/en-us/cities/bialystok-the-capital-of-podlasie
· www.sztetl.org.pl/en/article/bialystok/13,sites-of-martyrdom/383,the-ghetto-in-bialystok

· A freelance accredited guide, Iza Burzymska, was our tourist guide for the city of Bialystok.

· The city is famous for its resident who founded Esperanto – a common language for the whole world. It is also infamous for the Jewish Ghetto during the second World War.

     Learning points

· Tourist guides can be very good, especially when talking more informally and anecdotally about life in the city and country now – how it has changed and is changing. Purely descriptions of buildings, monuments etc can become tedious and repetitive  without the anecdotes, stories that add colour and distinctiveness.

· The training and certification of tourist guides is very important for the future of the tourism sector. Many young people have received this training to be city guides as it can provide flexible first employment for good speakers of English or other popular tourist languages.

· Websites and guidebooks are a valuable resource for the tourist visitor. So tourism and hotel staff could suggest, or even show, such resources (eg. on a tablet or mobile phone) to visitors.

· In some places, such as churches, tourist guides and groups need to be sensitive and respectful to other local users, such as those in prayer, in their use of cameras, asking permissions, walking in certain places, talking loudly.

· Local people who we met left a stronger impression of the place than the look of the place itself. So their selection and training, whether formal or informal, is vital in terms of their ability to communicate well, and honestly introduce us to their area, experiences, knowledge and skills. Professional guides, however trained, can provide excellent introductions to destinations.

· Recording tourist visits in a variety of ways, and reviewing them together at a later time, can add real value to the long-term visitor experience and provide good learning opportunities for both tourists and tourism staff. However most of the learning comes from reviewing these visual or sound recordings together.

Cultural and heritage tourism - Bialystok Village Museum, Jurowce 

· This open air museum represents a Polish village in the middle of the nineteenth century. More than 30 wooden buildings are displayed in the 27 acre plot – including old cottages and barns, windmills, manor houses, granaries and halls. It is a branch of the Podlaskie Museum in Białystok. Various workshops for schools and general visitors are organised by the museum including a painted egg workshop with a well-known local expert. Pupils learned how to paint Kurpian palms ( associated with Palm Sunday) with hot wax. In addition, visitors are able to see the interior of a traditional, rural cottage of the early twentieth century. The workshop ended with a picnic cooking sausages by the fire.

Successful fundraising – Korycin

· The visit to Korycin began from the meeting in the Municipal Office with the Mayor of Korycin, Mr. Miroslaw Lech and Ms. Ewa Michnowicz- an employee of the  office. The Municipal Office has been very successful in applying for project funding in the village – the renovated Koryciński market square with the statue of  the Strawberry Princess,  a restored wooden windmill (paltrak) from 1945, a restored park around the church with a saints springs. The park project  called Monuments of the Royal Korycin aimed to protect cultural values, regional and traditional landscape.

Learning points

· Sustainable tourism is not always dependent on well funded projects.

Flagship regional products - Korycin

· Koryciński cheese ,one of the flagship regional products is supported and promoted by the authorities of the municipality and the province. It is a local variety of rennet cheese, maturing, made from unpasteurized cow's milk. In the traditional technology of its production as rennet used dried and grated powder calf stomachs. Today Koryciński cheese is made on small farms. Varieties of the cheese are produced with added spices, herbs, garlic and walnuts. The cheese is formed in a flattened sphere with a diameter of some twenty cms and a weight of about 3 kg. Traditionally it was produced in wooden forms and piled on rye straw threshed with a flail in the basement, where it matured over many weeks. Today the cheese is made with alternatives to grated rennet which is made from calf's stomachs and the ageing period is much shorter. 

Learning points

· Regional produce is the main element of sustainable tourism. It can define the tourist destination. So it is important for tourism operators to know about its production, folklore, history etc.

